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Advertising Is about finding
a single, real emotional
message and expressing it
with believability and
honesty throughout all your
different touch points- from
TV spots, to print, to web and
Interactive. That's when your
message has impact. That's
Integration. That's a well-
oiled machine.

We create identities that are memorable. Advertising that gets attention. And brands that inspire.
If you're going to communicate your brand, go the extra OMYLES. 9MYLES Brand Communications.
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SELOREM APOTATA DE QUO MARITUS. FINALE DE
LUXOR, INPROPATUS LALINGUA, SEMPER FIDELUS
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excriupus thu appera apologia. Mer fraught quo
expris de vatay wi to finale de luxor,
propatus.delorem apotata de quo maritus. Finale
de luxor, inpropatus lalingua. Semper fidelus en
exampur mater pur vadus, excrutiatus palus,
Mentius pious en varitabliatus quo vixen paradon
de clipsus delegate. Circis od faritus la vida tu
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Circis od faritus la vida tu excriupus thu appera apologia.
Mer fraught quo expris de vatay wi to finale de luxor,
inpropatus.deloremn apatata de quo maritus. Finale de
Montius pious en varitabliatus quo vixen paradon de
clipsus delegate. Circis od faritus la vida tu excriupus
thu appera apologia. Mer fraught quo expris de vatay
wi to finale de luxor, propatus.delorem apotata de quo
maritus. Finale de luxor, inpropatus lalingua. Semper

fidelus en exampur mater pur vadus, excrutiatus palus.
Mantius pious en varitabliatus quo vixen paradon de
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HEAVEN SENT OR HELL BENT?

Billy Lane WWW.SHA-SHA.COM

CHOPPERS INC.
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Just one of the tricks you can use to help create
the appearance of a conscience.

If you are one of the many people in the fun and
craative world of advertising, odds are you were
born without a conscience. But not to worry. With
our 3-step, sasy 10 USEe Systam, you can create the
illusion of having a heart in no time.

STEP 1

Fick a not-for-profit organization and starl donating. This suys
o the world, 1 really care about my fellow man and 1 have a receipt

ter prove it Also, try nnd select an organization that benefits you.
Like SAFE - the San Diego Advertising Fund for Emergencies.

STEP 2

Make sune your friends and coworkers are aware of your seliless
act. When in public spout off phmases like, “Hey, has anyone seen
that 250 1 had laving around? Oh that's right [ donated it to SAFE
= the not-for-profit organization thoat provides financial aid in life-
crisis siuations to members of the San Diego County advertising
community and their families. | guess il slipped my mind,”

STEP 3

Remind others of your good decd when their memory fails them.
For example when o person calls you a ral or a fink, simply jog
their memory. Hemind them it was you who unselfishly sided
those in need, Tell them your contribution went to help those
in medin, photogrophers, vendors, printers and illustrators.
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